KASPERSKY MOTORSPORT
BLANCPAIN GT SERIES

SPONSORSHIP PROPOSAL

ABOUT KASPERSKY motorsport
With a shared love of speed, skill and success, Kaspersky lab’s relationship with
Scuderia Ferrari continues to go from strength to strength. Extending far beyond
the track, from team sponsorship to supporting the most talented young drivers.
Since Kaspersky Lab and Scuderia Ferrari first teamed up in 2012, the Kaspersky Lab
logo has been proudly displayed on the nose cones of Scuderia Ferrari’s Formula 1 cars,
drivers’ overalls, helmets and team uniforms. While we love sharing the glory on the track,
Kaspersky Lab also works closely with Scuderia Ferrari behind the scenes as a technical
partner and in 2015, a new five-year contract ensured that the relationship will continue
on until at least 2021.
2015 also saw Kaspersky Motorsport play a role in the Blancpain GT Series, racing with
the Ferrari 458 GT3 and 2017 brings even more amazing developments, as the Kaspersky
Motorsport team will compete with the new Ferrari 488 GT3 model.

Through our cutting edge cybersecurity expertise, we’re helping to keep professional
racing secure. Protecting Scuderia Ferrari from cyber threats, so they can focus on creating
some of the fastest cars in the world.

Aiming for the podium

Kaspersky Motorsport is working hard to help our team achieve the ambitious goal
of a podium finish in the 2017 Blancpain GT Endurance Series. That includes recruiting
pro-drivers Giancarlo Fisichella, James Calado and Marco Cioci, who are set for a full
season behind the wheel of the Ferrari 488 GT3 in the Blancpain GT Endurance Cup.

DRIVERS

Cybersecurity protection

Giancarlo
Fisichella

Marco
Cioci

Nationality: Italian
Age: 43

Nationality: Italian
Age: 41

Giancarlo Fisichella
also nicknamed
Fisico was born in
Rome, Italy on 14th
January 1973 and
developed a passion
for motorsport very
early: he was only
8 years old when
he started training
with karts on the
Guidonia circuit.

Since 2010
Marco Cioci has
participated in
the Blancpain
Endurance Series
and took the 3rd
place Overall in
GT2 at 24H SpaFrancorchamps.
He has also been a
prize-winner of the
24H Le Mans from
2011 until 2014.

CAR

As we continue to build the Kaspersky Motorsport brand
in 2017, we’re finding innovative ways to make the experience more exciting and inspiring.

Ferrari 488 GT3

Supporting the next generation

We’re also committed to supporting talented young drivers and providing them with
a platform for success. And it’s already paying off. Ferrari Driver Academy member Antonio
Fuoco has graduated to the GP2 Series this year, where he is ready to challenge for the
championship.
As well a being part of the action on the track, It gives Kaspersky Lab unique opportunities
to learn about how motorsport data travels in the real world. Making this partnership about
much more than racing.
It’s a powerful research project that will help us innovate and improve Kaspersky lab’s
own products and services. Enabling us to deliver a more powerful and comprehensive
cybersecurity service.

Join Kaspersky Motorsport for every twist and turn,
on and off the track in the 2017 season.

Centred around the iconic Total 24 Hours of Spa event, the Blancpain GT Endurance Series
sees 32 teams go nose-to-tail around some of Europe’s toughest and fastest circuits. The
races take on a variety of formats, from three-hour events through to a 1000km race and
the season highlight being 24 Hours of Spa.
With a target of a podium finish for the team in its sights for 2017, the team shares
Kaspersky Lab’s focus on excellent performance and ambition for success.

Acceleration: -3 seconds to 100kph
Top Speed: +290kph
Max RPM: 7300
Displacement: 3.902 cm3
Turbo: Twin Turbocharger
Gears: 6 + Reverse, Sequential
Chassis Structure: Aluminium
Wheel Size: 18”

James
Calado

Nationality: British
Age: 27
James Calado
was born in
Worcestershire,
England on 13th
June 1989, and like
most racing drivers,
developed a passion
for motorsport
very early on.
In 1999, James
joined the England
International Cadet
Team to win his first
championship.

ABOUT BLANCPAIN GT SERIES
RACES

Encouraged by the success
of the Blancpain Endurance
Series, world-renowned
Swiss watch manufacture
Blancpain and the SRO
Motorsports Group decide
at the end of 2013 to extend
their partnership to the
Sprint series, previously
promoted as the FIA GT
Series, offering teams and
drivers the opportunity
to compete for an overall
Blancpain GT Series
title, linking sprint and
endurance.

22 - 23 April 2017 - Endurance Cup - Round 1 - Monza, Italy
13 - 14 May 2017 - Endurance Cup - Round 2 - Silverstone, UK
23 - 24 June 2017 - Endurance Cup - Round 3 - Paul Ricard, France
27 - 30 July 2017 - Endurance Cup - Round 4 - Spa, Belgium
30 - 01 October 2017 - Endurance Cup - Round 5 - Barcelona, Spain

GT OPEN
26 – 28 May 2017 – GT Open – Round 2 – Spa, Belgium
09 – 11 June 2017 – GT Open – Round 3 – Paul Ricard, France

MEDIA

The Blancpain GT Series
runs over 10 events with 5
endurance cup
and 5 sprint cup races.
The objective of the
Blancpain GT Series Endurance Cup, five events centred around the Total
24 Hours of Spa, is to take GT3 cars into endurance racing formats of
three hours with two mandatory pit stops.
The Blancpain GT Series is mainly reserved for GT3 cars, applying the
principles of Balance of Performance and a driver categorisation system
successfully developed by SRO Motorsports Group.
The Series comprises the title of Blancpain GT Series Winner for Drivers
and one title of Blancpain GT Series Winner for Teams, which will be
awarded overall as well as in the Pro-Am and Am categories.
It also includes Cups : the Blancpain GT Series Sprint Overall, Pro-Am
and Am Cup for Teams and Drivers, the Blancpain GT Series Endurance
Overall, Pro-Am and Am Cups for Teams and Drivers, and the Blancpain
GT Series Silver Cup for Drivers.

BLANCPAIN ENDURANCE CUP

SPONSORSHIP PACKAGE 1

PACKAGE 1

Branding
• 1 Company logo on car bonnet, OR 2 logos on the doors
• 1 Company logo on car rear back
• 1 Company logo on chest
• 1 Company logo on the back of the Drivers’ overalls
• 1 Company logo on the Team Gear
Passes
• Up to 15 Passes for each race with access to KM Hospitality
• Up to 10 Grid Passes per race
• Box visits
• Drivers Meet & Greet
• Coverage on KM Social Media
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SPONSORSHIP PACKAGE 2

PACKAGE 2

Branding
• 2 Company logos on car back (engine) OR 1 logo on car roof
• 1 Company logo on both sleeves of the Drivers overalls,
OR 1 logo on sleeve and 1 logo on chest.

Passes
• Up to 10 Passes for each race with access to KM hospitality
• Up to 5 Grid Passes per race
• Box visits
• Drivers Meet & Greet
• Coverage on KM Social Media
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SPONSORSHIP PACKAGE 3

PACKAGE 3

Branding
• 2 Company logos on car sides

Passes
• Up to 5 Passes for each race with access to KM hospitality
• Up to 2 Grid Passes per race
• Box visits
• Drivers Meet & Greet
• Coverage on KM Social Media

PACKAGE 3
!

PACKAGE 3

ABOUT KASPERSKY LAB
Unique experience and knowledge

Kaspersky Lab is one of the fastest growing IT security vendors worldwide. Today it is
firmly positioned as one of the world’s top four leading antivirus vendors. Kaspersky Lab
continuesto further improve its market position, demonstrating higher growth rates
than the marketin general. According to the company’s 2011 unaudited financial results,
Kaspersky Lab’s global revenue grew by 14% compared to the previous year and reached
$612 million. Todayit’s the world’s largest privately held vendor of endpoint protection
solutions. Kaspersky Labis an international group operating in almost 200 countries and
territories worldwide. The company is headquartered in Moscow, Russia, with its holding
company registered in the United Kingdom.

LET’S TALK?

Kaspersky Lab HQ
39A/3 Leningradskoe Shosse
Moscow, 125212, Russian Federation
Tel: +7 (495) 797-8700
www.kaspersky.com

THANK YOU

